
BUDGET

Underspending

Overspending

On Track PERFORMANCE

CTR

CPC

CVR

STEP 1
CHECK TRENDS

Keywords / Audiences /
Locations / Devices /

Schedule

CPA

ROAS
STEP 2

OBSERVATION

Everything Is Good
No Corrections Needed

Time to Scale

Budget Is Not Good
BUT

Performance is Good

Budget Is Good
BUT

Performance is Not Good

STEP 3
ANALYSIS

Nothing is Good
Urgent Corrections Needed

Time to Optimize

COMPARE
PERIODS

COMPARE
CHANNELS

Last 7 Days

Last 30 Days

Last 3 Months

Month over
Month

Year over Year

COMPARE LEVELS

Campaigns

Ad Groups

Ads

Landing Pages

Assets

Keywords

Audiences

Products

Other Targeting

Devices

Schedule

Location

NetworkMeta Ads

SEO

TikTok Ads

CRM

SMO

Other Platforms

STEP 4
OPTIMIZATION

OBJECTIVETARGETING Target CPA / ROAS / CPC /
CPM / Impression Share

Targeting too broad

Targeting too narrow

Campaign goal too
open

Campaign goal too
strict

STEP 5
MONITOR

REPEAT

Google Ads Campaign Performance Review

GET IN TOUCH

Need help or advice?

ERFOMETRICS

[5 Steps Guide]

ERFOMETRICS

https://perfometrics.co/contact/

